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Spring 1999
WaterShed Partners – Met Council

In Review Two main messages
1. Keep leaves, grass

clippings & fertilizer
off streets & driveways.

2. Use a fertilizer with
a middle number of
“3” or lower.

What was done

• Campaign 
development

• Newspaper ads
• Radio spots
• CUB shopping 

bags message
• Refrig magnets

• Lawn care 
publications

• Press releases
• Water Education 

Resource
• Workshops
• Evaluation

Campaign development
• Dakota County
• Hamline University
• Met Council
• Minneapolis Park & 

Recreation Board
• MN Dept of Ag
• MN BWSR

• MN DNR
• MN PCA
• Ramsey Washington 

Metro Watershed Dist.
• St. Paul Neighborhood 

Energy Consortium
• UM Extension

The POLL Group - Consultants

Newspaper Ads
• Pioneer Press, Star 

Tribune, suburban 
weekly's

• 3X week for 2 weeks 
in daily’s

• 4 weeks in weekly’s
• $42,187
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Print ads not always apparent – even if you were looking!

Radio Spots
• Two 30 second spots
• Played mid-April to 

mid-May 1999
• $30,000

CUB Food Bags
• Metro-wide
• Four weeks, two in 

April and two in May
• 5 million printed
• $12,000

Refrigerator Magnets
• 20,000 Flat style
• 2,000 Clip style
• Distributed at water 

festivals, county 
fairs, schools, etc.

• $6,846

Lawn Care Publications
• When Zero

Equals More
• Lawn Care 

Calendar
• Utilized in 

Bachman’s
• $1,010
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Press releases to weekly’s
• Yard care practices
• Met Council
• St. Paul 

Neighborhood 
Energy Consortium

• $0

Water Education Resource
• Ready-to-use,

pick-of-the-litter 
materials

• 362 distributed
• Supported by two 

workshops
• $8,000

Water Education Resources 
Education Workshop

• Two dates in 2/99
• Appox. 60 attended
• Successful education 

programs shared
• “Blue Book” intro
• $746

What was accomplished

• Telephone survey
evaluation

• 610 individuals
surveyed during 6/99

• $10,300
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How much influence on yard care?
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What it cost
$20,000+Development costs
$42,000+Newspaper ads

$12,000CUB Foods bags

$200,000TOTAL ($131,000 accounted for)
$10,000Evaluation
$1,000+Workshops

$0Press releases
$8,000Water Education Resource
$1,000Publications
$7,000Refrigerator magnets

$30,000Radio ads

Ron Struss
University of Minnesota Extension Service
651-480-7708  - rstruss@umn.edu




















